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You deliver more than
the competitor, but
the customer sees

no difference. And
decides on price.

When the market does not notice what makes you different, one
variable is left to compete on: price.

And every price drop comes out of your margin.

We build the reason your company gets chosen, protect that asset,
and measure how much it is worth.

Management consulting since 2009 Curitiba - Sao Paulo - Porto Alegre
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Does this sound familiar?

And no, itis not just you. Almost every owner whose company grew has been through at least one of
these.
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The customer asks for a discount as if your company were just like any other.
When it is time to explain why to choose you, the answer comes out generic.
The brand has not kept up with the size the company has today.

You do not know if your name, domain and profiles are really protected.

The company'’s reputation online runs on its own, and no one looks after it.

If someone asked what your brand is worth, you would not have the number.

The Cost of Waiting

Without a clear reason to be chosen, the company competes on the only ground left, price. And a brand
with no owner, no defense and no measurement is an asset that leaks value every day.

Pricing power that quietly slips away.

An exposed name: someone can register it first, copy it, or damage the reputation with no
response.

A brand worth less than the company behind it, and no one notices because no one measures
it.

Differentiation is not talking louder than the competitor. It is having a
real reason to be chosen, protecting it, and being able to show, in a
number, that it is worth something.
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Why It Happens

Weak positioning is almost never a lack of quality. It is a lack of choice, and of care.

The company grew, changed, became something else, and the brand stayed where it was, with
no firm registration, no defense, no one watching the reputation. Without a clear decision
about what the company is and for whom, each area communicates its own way, and the

market receives noise instead of a message.

Over time, what was different becomes a commodity, and the conversation drops to price.

What We Do

We take care of the brand end to end, and treat every step as a business decision, not a matter

of taste:
brand positioning and construction, from registering the brand, domains and
analysis to form social profiles in your name
defense against copying and dilution guarding the online reputation

periodic valuation, in a report

No choice is justified by personal preference. In the end, a brand is not defended with opinion:
it is defended with the chain of decisions that built it.

It is our TIMBRE methodology in action: six acts that go from the first sound to the seal
of value, each one closed by a document signed by the partners.
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A direct question

Bringing differentiation and power to the brand is not a discourse.

We build, register, protect, look after the reputation and measure the value.
When the number goes up, the result stopped being an opinion.

We have already helped companies across different sectors get out of the price fight, register and defend the brand,
look after the reputation, and track the brand’s value over time.

WhatsApp +55 (41) 98752-1444

Talk abOut my brand fale.com@advisor.tips
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